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We guarantee the quality of our trainings. It's
that simple. More than 95% of our participants
would recommend the course they have taken to
colleagues. If you are not satisfied with a training
for which you have paid, B-Excellence will give
you credit towards another seminar of
comparable price or will refund your fee.
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CERTIFIED COST MANAGEMENT EXPERT

“In the current day competitive business scenario, survival itself has
become a problem and growth a formidable challenge. The only
solution to this is to enhance the performance effectiveness of all
business functions. Cost data is a perfect indicator of performance
effectiveness of any function.”

This training course is designed for executives who are looking to
transform the cost structure of their businesses and improve
competitiveness in their respective markets. Senior finance
executives and other business leaders focused on strategy, cost
management and operations should attend.

OUTLINE

eBusiness performance — an overview

eCost management concepts

eEconomic concepts of cost in managerial accounting
eDifferent costs for different purposes

eAccounting Magic

eMathematical Concepts in Cost Accounting
eActivity-Based Costing and Management

eTarget Costing for New Product Development

eKaizen Costing for Existing Products
e|nter-organizational Costing

oCosts and Benefits of Quality Improvement

elogistics and Marketing Costs

eEstimating Cost Behavior

eSpoilage, Waste, and Scrap, Including Green Accounting
eJob, Process, and Operations Costing

eStandard Costing Systems

eAllocations of Cost and Revenue

eCost-Volume-Profit Analyses

eForecasting Pro Forma Financial Statements

eOperating Budgets and Budgeting—Benefits and Costs
eTheory of Constraints

eCapital Budgeting: Concepts and Methods

eCapital Budgeting: Implementation

eCompound Interest: Concepts and Applications
ePerformance Evaluation in Decentralized Organizations
eThe Balanced Scorecard and Nonfinancial Performance Measures
eEconomic Value Added (EVA®)

eTransfer Pricing

oA Managerial Accounting Guide for Nonprofit Managers
eIntroduction to Costs in Litigation

oThe Historical Development of Management Accounting
eCorporate Scandals: The Accounting Underpinnings

WHO SHOULD ATTEND

CEO, CFO, VP, Cost Conscious Managers, Project Managers, Executive
Strategists, Finance & Accounting, HR Personnel, Process Engineers
and Managers from manufacturing / service / non-profit sectors.
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Certified Manger of Quality/Organizational Excellence
“In the past the man has been first;
in the future the system must be first.”
— Frederick Winslow Talor, Scientific Management, 1911.

The Certified Manager of Quality/Organizational Excellence is a
professional who leads and champions process-improvement
initiatives—everywhere from small businesses to multinational
corporations or even non-profit organizations—that can have
regional or global focus in a variety of service and industrial settings.

OUTLINE

* Total Quality Management (TQM)

* Continuous Process Improvement

* Cycle Time Reduction

* Supplier Management

* Customer Service

* Quality Awards / Quality Standard Criteria

* Organizational Assessment

* Organizational Structures

* Quality Functions within Organization

* Communication within the Organization

* Change Agents and Their Effects on Organizations

* Management Styles

* Business Functions

* Linkage between Quality Function Needs and Overall Strategic Plan
* Linkage between Overall Strategic Plan and Quality Plan
* Theory of Variation

* Quality Function Mission

* Priority of Quality Function within the Organization

* Metrics and Goals That Drive

* Formulation of Quality Principles and Policies

* Resource Requirements to Manage the Quality Function
* Types of Customers

* Elements of Customer-Driven Organizations

* Customer Expectations, Priorities, Needs, and “Voice”

* Customer Relationship Management and Commitment
* Customer Ildentification and Segmentation

* Partnership and Strategic Alliances between Customers and
Suppliers

* Communication Techniques

* Multiple Customer Management and Conflict Resolution
* Customer Retention and Loyalty

* Project Management

* Continuous Improvement

* Human Resource Management

* Training and Education

WHO SHOULD ATTEND

Professionals who face the challenges of helping their organization
focus and deploy common goals, strategies, plans and customer
requirements. Directors, managers, supervisors and team leaders
who are required to apply a fact-based design, control and
accelerated-improvement process that achieves performance results.
New and experienced people in quality who want to use the QM
framework and proven approaches and tools to be more effective on
the job. This the “MUST” certification program for quality manager in
every business.
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- Frederick Winslow Talor, Scientific Management, 1911.
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Certified Quality Engineer
“Science not a rule of thumb”
- Frederick Winslow Talor, Scientific Management, 1911.

The Certified Quality Engineer is a professional who understands the
principles of product and service quality evaluation and control. This
body of knowledge and applied technologies include, but are not
limited to, development and operation of quality control systems,
application and analysis of testing and inspection procedures, the
ability to use metrology and statistical methods to diagnose and
correct improper quality control practices, an understanding of
human factors and motivation, facility with quality cost concepts and
techniques, and the knowledge and ability to develop and administer
management information systems and to audit quality systems for
deficiency identification and correction.

OUTLINE

* Management and Leadership

* The Quality System

* Product and Process Design

* Product and Process Control

* Continuous Improvement

* Quantitative Methods and Tools

WHO SHOULD ATTEND
Engineers, quality control personnel, inspectors, testing personnel, new and
experienced quality personnel.

Certified Reliability Engineer
“You may not know that reliability engineering is, but when your
automobile stops functioning during your mission, you’ll clearly
understand the concept of unreliability and the high cost of
unreliability.”

The Certified Reliability Engineer is a professional who understands
the principles of performance evaluation and prediction to improve
product/systems safety, reliability, and maintainability. This Body of
Knowledge (BOK) and applied technologies include, but are not
limited to, design review and control; prediction, estimation, and
apportionment methodology; failure mode effects and analysis; the
planning, operation, and analysis of reliability testing and field
failures, including mathematical modeling; understanding human
factors in reliability; and the ability to develop and administer
reliability information systems for failure analysis, design, and
performance improvement and reliability program management over
the entire product life cycle.

OUTLINE

eReliability Management

eProbability and Statistics for Reliability
eReliability in Design and Development
eReliability Modeling and Predictions
eReliability Testing

eMaintainability and Availability

eData Collection and Use

WHO SHOULD ATTEND
Quality or reliability managers, quality or reliability engineers,
production engineers, design engineers and warranty analysts with
engineering functions. This course is designed for practicing
engineers; a familiarity with statistical concepts and probability is
helpful but not required.
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- Frederick Winslow Talor, Scientific Management, 1911.
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Certified Six Sigma Black Belt
“Six sigma is becoming more important as companies compete in a
worldwide market for high-quality, low-cost products. Successful
implementations of six sigma in different companies, large and
small, do not follow identical scripts. The tools and methodologies
of six sigma are fused with the company’s culture to create a unique
and successful blend in each instance.”
Black Belts implement the principles, practices and techniques of Six
Sigma for maximum cost reductions. This is a four-week session of
rigorous and applied training over a four-month period.

OUTLINE

Session One

eUnderstanding Six Sigma

eDeveloping the language of Six Sigma and statistics

eHow to compute and apply basic statistics

eHow to establish and benchmark process capability

Session Two

eUnderstanding the theory of sampling and hypothesis testing
eHow to apply the key statistical tools for testing hypotheses
eHow to identify and leverage dominant sources of variation
Session Three

eUnderstanding the basic principle of experimentation

eHow to design and execute multivariable experiments

eHow to interpret and communicate the results of an experiment
Session Four

eUnderstanding the basic concepts of process control

eHow to construct, use, and maintain control charts

eHow to implement and maintain pre-control and post-control plans
eHow to plan and implement process control systems

WHO SHOULD ATTEND
Peoples who plan to work as Six Sigma Black Belt in manufacturing
company must attend this course.

Certified Six Sigma Green Belt
“Small team but very powerful”

Six Sigma Green Belt training is a subset of the six sigma black belt
program with a focus on using problem solving tools and techniques
without the more advanced statistics of black belts. For organizations
or individuals needing a strong foundation in six sigma but do not
have the need for advanced statistics this is an excellent value. Green
Belt training has little theory and strong emphasis on application and
problem solving.

OUTLINE

Session One

#Six Sigma Foundations
eDefine Opportunities
eMeasure Performance
Session Two

eAnalyze Opportunity
Session Three
eImprove Performance
eControl Performance

WHO SHOULD ATTEND

Those who seeking for the Six Sigma Green Belt Certification and
those learners who want to gain an understanding of Six Sigma at a
Green Belt level. All manager levels, process engineer/manager,
quality engineer/manager, production leader/manager.
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Certified Lean Manufacturing Expert
“Use less of everything (resource & capital) and perform
better result”
Lean Thinking
This workshop and simulation game is an ideal introduction to Lean
Manufacturing. In it, participants operate a simulated factory and
then redesign it with newly learned Lean Manufacturing principles.
The participants then operate their new factory to measure, see and
experience the results. The seminar explains basic principles,
elements, techniques and how they interact. It provides the
emotional and intellectual framework for understanding Lean.

OUTLINE

Session One

eLean Manufacturing
o5S & Visual Controls
eKaizen

eValue Streams

oPull Manufacturing
Session Two
eMistake Proofing
eQuick Changeover
oSix Sigma

eLean Accounting
eTheory of Constraints
eHuman Factors

WHO SHOULD ATTEND

Managers, Engineers, Production Supervisors, Materials Managers,
Schedulers Operators and other peoples who interesting in Lean
Manufacturing  Certification  for  improving their  current
manufacturing system to be Lean Manufacturing system.

Certified Total Quality Management Expert
“Improving quality is very often regarded as an activity which is
going to increase cost. That’s a wrong statement.
Instead, improving quality means, among other things, making less
faulty products with the same amount of effort or cost which usually
gives a lower unit cost.”

Total Quality Management (TQM) has been one of the most
influential methods used in managing business processes over the
last 30 years. It has been incorporated as a vital component, in the
management systems of some of the world's most successful
enterprises.

OUTLINE

Session One

eHistorical evolution of Total Quality Management

ePhilosophy, principles and concepts of TQM

eMeasurement of quality: an introduction

eMeasurement of customer satisfaction

eMeasurement of employee satisfaction

Session Two

eQuality checkpoints and quality control points

eQuality measurement in product development

eQuality costing

el eadership, policy deployment and quality motivation
elmplementation process

eQuality culture and learning

WHO SHOULD ATTEND
Executives, Top management who plan to deploy TQM in
organization and who seek for TQM Expert Certification.
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Certified Business Process Reengineering/Improvement
Don’t try to maximize (just) profits”
James Harrington

Get up to speed on Business Process Improvement (BPI) in five days.
In order to get the most out of the BPI training, come to this course
to learn the key terms, concepts, methodologies, techniques, and
technologies in the BPI arena. Learn about the practices and the
technologies that are making BPI the most exciting new approach to
solving business problems with new technologies today.

OUTLINE

oA Brief History of Process

eWhy focus on business process

eSetting the Stage for Business Process Improvement
eOrganizing for Process Improvement

eFlowcharting: Drawing a Process Picture
eUnderstanding the Process Characteristics
eStreamlining the Process

eMeasurements, Feedback, and Action (Load, Aim, and Fire)
eProcess Qualification

eBenchmarking Process

WHO SHOULD ATTEND

The course will benefit those who wish to improve their work
practice through better understanding of business process
improvement starting from supervisor/process owner up to top
management levels.
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FINANCE FOR NON-FINANCE MANAGER

“Get a complete financial education in just two days...

make more powerful, informed business decisions.”
Through actual case studies and annual reports of major companies,
you’ll come away better equipped to speak and interact intelligently
with your finance colleagues...analyze financial statements with new
clarity...know the workings of the financial markets...and understand
that the core purpose of your firm is to increase shareholder value.

OUTLINE

eAccounting essentials: basics of booking transactions...cash and
accrual methods of accounting...categorizing assets, liabilities and
capital

eUnderstanding and evaluating financial statements

eUnderstand financial ratios used by analysts to assess liquidity,
profitability, leverage and risk

ePreparing and using operational and capital budgets

eHow financial markets value a business

eCost analysis, profit planning and exposures to volume/price risks

WHO SHOULD ATTEND

Experienced managers, general managers, directors, vice presidents
and top executives in sales, marketing, production and
manufacturing...as well as those in managerial positions (and up).

FINANCE FOR ENGINEER

“Engineering has long been a career focused on the development of
technical skills. But engineers sometimes find themselves at a loss in
the workplace about the nontechnical side of their job — how to get
promoted within a company, or how to find time to keep pace with
changes in the workplace.”

Finance for non finance training is engaging and highly powerful.
Using a business board game mechanic the training involves
participants coping with random events and making critical decisions.
We design the finance for engineer training around your business
issues and the key learning points you require the participants to take
away.

OUTLINE

eGame designed around your business

eExplanation of key Financial measures e.g. Profit & Loss Account -
Balance sheet - Cash flow statement

eSeveral rounds of the game

eFurther input

eSummary and awards

WHO SHOULD ATTEND

All levels from junior to top executives who hold an engineering and
technical background either working in manufacturing or services
firms.
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Assessing Business Excellence
“Where do you go next? How about learning from our Success
Stories or sharing some of your own.”

In the last two decades, organizations have experienced a period of
great change in their markets and operations. International
competition has meant that many organizations have faced an
increasingly turbulent and hostile environment. Customers have
become more demanding, competition has become more intense and
sophisticated, and the pace of technological change has quickened.
As part of setting the scene for understanding where ‘assessing
business excellence’ fits in, we need to understand the pedigree of
the excellence models.

OUTLINE

eIntroducing business excellence

eThe case for business excellence

eQverview of the national and international quality awards
eThe Malcolm Baldrige National Quality Award
eThe European Quality Award

eThe Deming Prize

eNational and regional quality awards
eThailand Quality Awards

oThe ISO9000 Quality Management System
oThe key steps in self-assessment
eApproaches to self-assessment

eBuilding an excellence platform

eWriting an award submission document

WHO SHOULD ATTEND

Experienced managers, general managers, directors, vice presidents
and top executives in sales, marketing, quality and manufacturing...as
well as those in managerial positions (and up).

PROJECT MANAGEMENT
“Take the project and run with it.”

This course offers training in project management fundamentals and
application in the key aspects of project management, including
planning, communication, costing, tracking, change control,
maintenance and closure.

OUTLINE

e Developing a step-by-step methodology to plan and manage all
types of projects successfully

eUnderstanding the whole Project lifecycle

e Strategic Planning and Project Selection Methods

eOrganizational Issues, including Organizational Maturity Models
eSetting clearly defined project objectives

e Handling multiple priorities effectively and efficiently

eManaging Project Risk

eActivity Management, including developing Work Breakdown
Structures, GANTT, PERT, CPM, and PDM charts
e Estimating Costs and preparing Budgets
eManaging Project Communications and
Stakeholders

eManaging Project Scope and avoiding “Scope Creep”

eManaging Project Quality

eReporting Project Performance

eConducting effective Lessons Learned meetings at Project Close-out

identifying  Project

WHO SHOULD ATTEND

The course will benefit those wishing to acquire or strengthen their
project management skills, including front line managers, new and
existing project team members.
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CHANGE MANAGEMENT
“There is nothing more difficult to take in hand, more perilous to
conduct, or more uncertain in its success, than to take the lead in
the introduction of a new order of things.”
Niccolo Machiavelli, The Prince, 1532

Change Management seeks to introduce the concept of change
management through looking at why organizations need to change;
discussing the different ways of approaching change; describing a
process for successful change management; and learning what works
and what doesn’t when managing change.

OUTLINE

e\Why manage change?

oROI of change management

eBest practices review

eChange management principles
eChange characteristics assessment
eQrganization attributes assessment
eUnique challenges and risks
eCreating a CM strategy

ePreparing the CM team
eDeveloping the sponsorship model
eCommunications plan

eCoaching plan

eResistance management plan
eReinforcing change

WHO SHOULD ATTEND

Managers who lead and implement various types of changes in
management plans, as well as those who want to broaden their
current change management skills.

THEORY OF INVENTIVE PROBLEM SOLVING (TRIZ)

“A man was looking on the ground for his lost key. When his
neighbor asked him where he lost it, he pointed to a different place.
“Then, why aren’t you looking there?” asked the neighbor. The man

replied> “because the light is better here.”
What did you learn from this dialogue?

TRIZ methodology will be compared with other Creative and
Innovative methods like Brainstorming, Lateral Thinking, Mind-
mapping, etc. for their efficiency of overcoming psychological inertia.
The role of TRIZ in an innovative design cycle will be discussed. The
synergy between TRIZ, QFD and Taguchi methods will be highlighted.

OUTLINE

oThe Big Picture

e Problem Definition Tools
eResources/Conflicts
eTrade-Off Elimination
eSystem Dynamics
eTrends of Evolution
o‘People’ Problems
eS-Field/Subversion Analysis
e Complete Process

oTRIZ Case Studies
eCreativity post test

WHO SHOULD ATTEND
Research & Development, Engineering, Quality, Product Design,
Process Design, and New Product Development
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DESIGN FOR MANUFACTURABILITY (DFM)
"l designed it; you build it!”

Before DFM era the design engineers worked alone or only in the
company of other design engineers in "The Engineering Department."
Designs were then thrown over the wall leaving manufacturing
people with the dilemma of either objecting (but it’s too late to
change the design!) or struggling to launch a product that was not
designed for manufacturability. Often this delayed the both the
product launch and the time to ramp up to full production, which is
the only meaningful measure of time-to-market.

OUTLINE

eEconomics of process selection

eGeneral design principles for manufacturability

eThe history of DFM

eManaging DFM

eEvaluating design proposals

eEconomics use of raw materials

eUnderstand manufacturing problems/issues of
products

eDesign for easy fabrication, processing, and assembly

current/past

WHO SHOULD ATTEND

Operation sheet writers, Value engineers and analysts, Tool
engineers, Process engineers, Production engineers, Cost-reduction
engineers, Research and development engineers, Industrial
engineers, Manufacturing supervisors and managers

INTRODUCTION TO QUALITY MANAGEMENT
“In the past the man has been first; in the future the system must be
first.”
— Frederick Winslow Talor, Scientific Management, 1911.

This course provides comprehensive review and working knowledge
of Quality Management. The course is designed to provide
participants with the Quality Management principles, techniques,
tools and skills for on-the-job application useful in a wide range of
businesses and organizations—service, manufacturing, government,
education, healthcare, etc.

OUTLINE

eIntroduction to management systems,
evolution

elLeadership and organizational issues
eStrategic planning

eCustomer and market focus

e|Information and analysis

eHuman resource focus

eProcess management

quality concepts, and

WHO SHOULD ATTEND

Professionals who face the challenges of helping their organization
focus and deploy common goals, strategies, plans and customer
requirements. Directors, managers, supervisors and team leaders
who are required to apply a fact-based design, control and
accelerated-improvement process that achieves performance results.
New and experienced people in quality who want to use the QM
framework and proven approaches and tools to be more effective on
the job.
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KAIZEN
“Not letting a day pass without some form of improvement.”

Kaizen is a critical tool supporting companies and organizations in
their ongoing improvement activities as identified through Enterprise
Value Stream Mapping. It is critical for companies to use Kaizen as
part of this system level approach to improvement. The Future State
Implementation Plan is based on Lean Principles supporting key
company objectives. Through the use of Kaizen Events, companies
improve their end-to-end process through the introduction of Flow
and Pull to improve Lead-time, process flexibility and Customer
Responsiveness.

OUTLINE

eWhat is Kaizen?
eHistory

eHow to Kaizen
oThe Kaizen Blitz
eRoadblocks

WHO SHOULD ATTEND

Operational Leaders, Value Stream Managers, Financial/Purchasing
Managers, Trainers/Human Resources, Quality = Managers,
Engineering, Continuous Improvement Leaders

TPM FOR MANAGER
“Customers expect manufacturers to provide excellent quality,
reliable delivery and competitive pricing. This demands that the
manufacturer’s machines and processes are highly reliable.
But what does the term ’highly reliable’ really mean?”

Total Productive Maintenance ( TPM ) attacks the manufacturing
equipment losses of breakdowns, set-ups, adjustments, reduced
speed, scrap and rework. Total Productive Maintenance ( TPM )
implementation leads to significant manufacturing cost reductions
leaving all manufacturing organizations that have implemented Total
Productive Maintenance ( TPM ) better placed to survive in
increasingly competitive global markets.

OUTLINE

eWhat is Total Productive Maintenance
eQOrigins of TPM

oTPM Benefits

eTypes of Maintenance Strategies
eOverall Equipment Effectiveness
elmplementing TPM

eMaintenance Management & Strategy

WHO SHOULD ATTEND
Maintenance manager, engineering manager, production manager,
operation director, supervisor, process engineer.
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Total Productive Maintenance (TPM) Expert
“TPM - A Route to World-Class Performance”

Total Productive Maintenance, an original Japanese management
protocol developed to alleviate production losses caused by machine
breakdowns, has moved on. Through TPM, more companies now
accept the concept of zero breakdowns as achievable. From the
foundation of striving for zero breakdowns, world-class plants are
able to run for complete shifts without the need for intervention.

OUTLINE

ePutting TPM into perspective from Total Productive
eMaintenance to Total Productive Manufacturing
eAssessing the true costs and benefits of TPM
eThe top-down and bottom-up realities of TPM
eTechniques to deliver TPM principles

eThe TPM improvement plan

eApplying the TPM improvement plan

ePlanning and launching the TPM pilot
eManaging the TPM journey

oTPM for equipment designers and suppliers
TPM in administration

eCase studies

WHO SHOULD ATTEND

Maintenance manager, engineering manager, production manager,
operation director, supervisor, process engineer and engineer who in
charge of maintenance activity in any organization.

COMPUTER SIMULATION AND MODELING
“Seeing the future through Simulation”

Simulation modeling and analysis is becoming increasingly popular as
a technique for improving or investigating process performance. It is
a cost-effective method for evaluating the performance of resource
allocation and alternative operating policies. In addition, it may also
be used to evaluate the performance of capital equipment before
investment. These benefits have resulted in simulation modeling and
analysis projects in virtually every service and manufacturing sector.

OUTLINE

eIntroduction

eSimulation Modeling and Analysis
eProblem Formulation

eFormal Problem Statement
eProject Planning

oSystem Definition

oSystem Classifications

eInput Data Collection and Analysis
eModel Translation

eModel Verification

WHO SHOULD ATTEND
System engineer, mechanical engineer, electrical engineer, industrial
engineer, design engineer, financial engineer, supply chain staff.
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QUALITY FUNCTION DEPLOYMENT (QFD)
“Transform Voice of Customer to Voice of Business”

This workshop is designed for businesses and people who prefer to
go beyond conventional tools and seek innovation and leadership in
the 21st-century global market. This is a perfect opportunity for
anyone who wishes to learn the cutting-edge Modern QFD, the new
application methods, tools, and current best practices.

OUTLINE

*Brief history and principles of QFD

*The advantages of Modern QFD

*How to understand spoken and unspoken requirements (Voice of
Customers);

*How to prioritize customer needs

*How to translate key customer needs into product specifications;
*How to deploy these needs end-to-end to each functional process;
*Examples of QFD for manufactured goods, service and business
process

WHO SHOULD ATTEND
New Product Development Teams, Project Managers, marketing and
sales, R&D, design, manufacturing, service, quality, etc.

TOLERANCE DESIGN
“The importance of assigning and controlling tolerances that would
consistently produce interchangeable parts and a quality product
increased in importance during the 1940s and 1950s. Genichi
Taguchi and W. Edwards Deming began to teach industries
worldwide (beginning in Japan) that quality should be addressed
before a product was released to production.”

Tolerance design, analysis and optimization is a hot topic in the field
of industrial statistics. In an increasingly competitive market, the
need for efficient, high-quality products has never been clearer. As a
result, statistical approaches designed at enhancing product quality
have risen to the fore and rapidly gained popularity.

OUTLINE

*Tolerance Design Introduction

*Developing Linear Transfer Functions

*Worst-Case analysis on Linear Transfer Functions
*Root-Sum-Square analysis

*Developing Nonlinear Transfer Functions
*Worst-Case analysis on Nonlinear Transfer Functions
*Propagation of Errors analysis

*Monte Carlo analysis with Crystal Ball software
*Predicting dollar cost of variation

*Predicting long-term defect rates

*Tolerance Analysis with correlated components
*Impact of Geometric Dimensioning and Tolerancing
*Final case studies and exercise

WHO SHOULD ATTEND

Engineering Managers, Electrical Engineers, Mechanical Engineers,
Mechanical Designers, Manufacturing Engineers, Process Engineers,
Test Engineers, Six Sigma Black Belts and Green Belts
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Registration and Payment Form — suuesumsamzideunazmstszidn

Please register the following delegate (s) for training or certification program
nyanamzbeudmsumsinsanvangasineusunielszmadieins

2) Name %o :

1) Name ¥o :

Position @ Position @uimia :

Department uwun : Department uwun :

Email Biud: Email B4 :

Company u3En:

Address #ag:

City 9ania:

Tel Tnsfwi: Fax Tnyans:

Zip Code svialalsudid:

Name & Title of Approving Manager ¥ofusvsiniiugoysia :

Approving Manager’s E-Mail Address ?Jmﬁﬂmé’u?miﬁlﬂué’mgﬁ“:

Nature of Business dnyasva4gina:

Register to Training/Certification Program(s)
nangasAneusu/Usgmeiioiasiviudonameiiiou

Program Name
Yowndngns

Date of Registered Juilasnziiou

To complete registration please do one of following

A qu a ¢ A o ' % 9y 1 A
m@fl‘nmimnzmﬂufmysmngmna’onmamﬂmamwmmemm

1)Fax uilnd : complete and send this registration form to
(66) 02-207-2626

2)Email 8ma: complete and e-mail this registration form to
anawat@bxInc.com

3)Mail lulsudid: complete and mail this registration form to
B-Excellence Co., Ltd.
Level 29, The Offices at Centralworld
999/9 Rama | Road
Bangkok Thailand 10330

Program Code Group / Date of Training

sHanangns Ui / vl

a

Date of Paid JuindseEu

Payment Method

IBMITITRY

1)Crossed cheque or bank draft made payable to
B-Excellence Co., Ltd.
3 o ' A 3 < s @ 1
FAVANTOUNTOUTNNATIVN F9918
U3 D-Dnwaaud $iia
2)Pay in “B-Excellence Co., Ltd.”
Account No. : 028-0-05254-9
Bangkok Bank, Zeer Rangsit Branch
Kindly Fax pay-in slip to (66) 02-207-2626
TowSudniia® v T-Bamaaud e
iy : 028-0-05254-9
1 4 Y A Jou a
FUIMTATUNN 811 §REFUINTAULEYT 5909
ﬂqmmﬁn«ﬁpay-inﬁﬁﬂmﬁﬁmﬂm‘v (66) 02-207-2626

For more information anq enquiry please call (66) 02-207-2422 or Hot Line (66) 0 87 005 005 2
TounUMToveTwadeaiiuAL1dN (66) 02-207-2422 W3omeaIu (66) 0 87 005 005 2




B-Excellence Co., Ltd.
Level 29, The Offices at Centralworld
999/9 Rama | Road

Bangkok Thailand 10330

Phone: +66 2-207-2422

Fax: +66 2-207-2626

Hot Line: +66 8-7-005-0052

Email: anawat@bxInc.com

Website: www.bxInhc.com
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